
At O&G PR, we work with developers, builders and real estate brands across
Florida and beyond. What we’re seeing? How people discover and evaluate
companies has shifted. 

PR is no longer just about headlines. It is about whether your work shows up,
makes sense and is trusted by both people and AI tools sitting at the top of
the funnel. 

OUR TWO-LANE APPROACH

EARNED MEDIA 
We reserve media outreach for moments that truly matter: 

Major project launches or approvals 
Groundbreakings and market entries 
Executive leadership moves 
Stories tied to broader development or housing trends 

Why we do this: Third-party coverage builds credibility that
cannot be replicated. It signals legitimacy to buyers, investors,
partners and municipalities.

STRATEGIC ANNOUNCEMENTS
Not every milestone can be a feature story. That does not mean it should go
undocumented. We leverage structured announcements to capture real
progress, including: 

New phases, floor plans or communities 
Leasing and sales milestones 
Amenities, programming and activations 

Why we do this: These announcements create authoritative
source material that feeds websites, search and AI systems. If it
is not clearly documented, it is far less likely to surface.

HOW REAL ESTATE PR
WORKS TODAY

What has changed and why AI has raised the stakes 



Press releases are no longer about volume or SEO tricks. When used
strategically, they: 

Establish authority 
Provide reliable source material for AI tools 
Reinforce consistent messaging
Support earned media and sales efforts 

Your reputation is being evaluated long before the first call. The companies
that surface best are investing consistently in real announcements, earned
coverage and a clear digital footprint. 

PR today is not just about publicity. 
It is about presence. 

To learn more, contact Matt Levinson
      mlevinson@oandgpr.com

WHAT AI HAS CHANGED 

We now hear it directly from prospects and
partners: 
“I found you by asking ChatGPT.” 

Large language models pull from existing,
trusted information across the web. Earned
coverage and strategic announcements are part
of that foundation. 

PR has become the discoverability infrastructure. 

THE ROLE OF THE PRESS RELEASE TODAY
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